
 
 
Business owners spend a tremendous amount of time and resources developing their 
company’s reputation.  A strong company brand reflects a solid and lasting reputation in 
the marketplace and serves to generate new employee candidates, referral sources and 
business opportunities.  Successful companies place their trademarks and service marks 
among their most highly valued assets. 
 
In an environment where most consumers look online to research various providers of 
goods and services before making their purchase decisions, it is critical to ensure that 
your business name is not being confused with another mark or is the subject of 
misappropriation or dilution.  It is far easier, faster, less expensive and more effective to 
register and protect your company’s marks before an act of infringement occurs than after 
the damage has been done.  Significant statutory remedies are available to those who 
register and routinely enforce their trademarks.  Trademark registration and protection 
programs can be maintained on a variety of schedules and budgets, and many businesses 
incur substantial economic losses by failing to adequately protect their trademarks. 
 
Companies that are considering whether and how to protect their trademarks and service 
marks should consider the following: 
 

 A company does not receive the exclusive right to sell goods or provide services 
under a particular name by registering the term as a business entity name with a 
state government. 
 

 A trademark’s owner is significantly more likely to prevent others from registering 
domain names or sponsoring Internet advertising that infringes on the mark by 
registering the mark with the US Patent and Trademark Office (“USPTO”). 
 

 Inexpensive and timely online trademark “watch” programs are available to provide 
electronic notification each time an application is filed with the USPTO to register 
a mark that is similar to a watched mark. 
 

 USPTO trademark registrations provide the owner with the nationwide exclusive 
right to use the mark within the registered class(es) of goods or services.  
 

 USPTO trademark application filing fees are as low as $275 per mark per class of 
goods or services, and trademark registrations are valid for renewable 10 year 
terms. 

 
If you would like to discuss how to protect your company’s trademarks, please contact 
Jonathan Wachs, head of Offit Kurman’s Intellectual Property Practice Area, by phone at 
301-575-0302 or e-mail at jwachs@offitkurman.com. 
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